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We will further promote 
internationalisation in the 
curriculum and enhance 

opportunities for our students to 
acquire the international 

perspective needed to succeed in 
the global community.

Presenter
Presentation Notes
Welcome/Introduction  Points to convey: Development of the 2015-2020 Strategy, undertaken under the title ‘Creating a 21st Century University’ (C21U), started in August 2014. A wide cross section of staff were involved in the process in various ways and made valuable contributions to the plan. Our previous five year plan was created in 2010 running to 2015, so it was important to set out our refreshed strategic vision for the next five years. Our new Strategic Plan sets out what our strategic ambitions are for the next five years to 2020.Setting a clear strategic direction brings benefit and value to the organisation.  Efforts are aligned to ensure we all work towards the same goals and ambitions.The purpose of this briefing today is threefold;To revisit, with our teams, what we talked about in JuneShare more details about the Strategic PlanThink further about what this means for us and where we start with implementation of the Strategic Plan . 



Internationalising the curriculum

• Linked to globalisation
• Aims to enable all students to develop global 

perspectives and cross-cultural competencies:
• Graduate attributes: skills and values to operate in 

international contexts, to have global perspectives on 
disciplinary knowledge

• Attract, retain and support international students
• Opportunity and Equity
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WHAT DOES 
INTERNATIONALISATION 

MEAN AT THE 
DISCIPLINARY LEVEL? 

Presenter
Presentation Notes
Welcome/Introduction  Points to convey: Development of the 2015-2020 Strategy, undertaken under the title ‘Creating a 21st Century University’ (C21U), started in August 2014. A wide cross section of staff were involved in the process in various ways and made valuable contributions to the plan. Our previous five year plan was created in 2010 running to 2015, so it was important to set out our refreshed strategic vision for the next five years. Our new Strategic Plan sets out what our strategic ambitions are for the next five years to 2020.Setting a clear strategic direction brings benefit and value to the organisation.  Efforts are aligned to ensure we all work towards the same goals and ambitions.The purpose of this briefing today is threefold;To revisit, with our teams, what we talked about in JuneShare more details about the Strategic PlanThink further about what this means for us and where we start with implementation of the Strategic Plan . 



WHEN MIGHT 
CONFETTI 
GRADUATES 
NEED CROSS-
CULTURAL SKILLS 
OR GLOBAL 
PERSPECTIVES 
ON THEIR 
DISCIPLINE?



CREATING 
OPPORTUNITY FOR 
STUDENTS TO 
INTERNATIONALISE 
THEIR LEARNING



DESIGNING AND DELIVERING 
CURRICULUM FOR 

INTERNATIONAL STUDENTS

Presenter
Presentation Notes
15 month programmeSemester 1: NTUSemester 2: PartnerSemester 3: InternshipSemester 4: Final project



WHAT WORDS COME 
TO MIND WHEN YOU 
THINK ABOUT 
INTERNATIONAL 
STUDENTS?



Thinking about both design and delivery, 
what can you do to ensure that class content 
is accessible to international students?
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NTU Global: Partnerships and student mobility

• College International Managers – first point of call for partnerships
• For Confetti: Andrew Plant andrew.plant@ntu.ac.uk

• Partnership and Exchange Team – manage agreements, student 
facing applications etc
• Team Manager: Katja Nieminen katja.nieminen@ntu.ac.uk

• Global Student Experience Team – run international social events 
for all students
• Team Manager: Cheryl Rounsaville cheryl.rounsaville@ntu.ac.uk
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